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Here is a revised draft of the industry response to the FTC Staff 
Report on Cigarette Advertising. It incorporates virtually all 
the Philip Morris comments that were made concerning the October 1 
draft. The changes are highlighted in the two-page covering 
memorandum from Covington & Burling dated November 10. 

Any additional comments will be received through next Friday, 
November 20. T - • • 

At this point, however, the response seems fairly well written, 
and our focus should be upon the question whether or not the 
response should be submitted. In this regard, you may be interested 
to know that the American Cancer Society has indicated that it 
will be filing support for the FTC's position. We may also expect 
comments from antismoking groups in the next few weeks. The 
comment period ends approximately December 8, 1981. 
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Source;-https://www.industrydocuments.ucsf.edu/docs/zgwjOPQP 





